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1. During an indoor test it was found out that TV commercials are more successful than the presence of printed media there. A renowned company that conducted this test, heavily invested on TVC but that proved to be a big failure. Tell which validity issues were overlooked
2. You are going to write a thesis at the end of this study program. What explanation will u give in the research design? Mention at least five points.
3. You want to study the flagship store image irrespective of the gender basis. What sampling technique would you use? Give 2 supportive arguments.
4. In which cases convenience sampling is not used.
